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Baseline Assessment of Promoting Healthy Eating in Primary Schools:
Supplementary Report on Snacks

1. Background

Healthy eating is essential for the growth of school-aged children and prevention of diet-related

health problems including obesity, heart disease, cancer and diabetes.

The Department of Health (DH) has recorded a rising trend of obesity among primary school
students, from 16.4% in 1997/98 to 18.7% in 2004/05. That is to say, almost one in five
schoolchildren is obese. In this light, initiatives which aim at preventing childhood obesity

should be implemented.

Promoting healthy eating habit among school children is one of the new initiatives in the 2005 -
2006 Policy Address. To prepare for the territory-wide “EatSmart@school.hk” campaign
organized by DH, a Baseline Assessment of Promoting Healthy Eating in Primary Schools has
been conducted in the first quarter of 2006. The results of this study would be used as a

reference in developing relevant health promotion resources and for subsequent evaluation.

The assessment consisted of three separate sets of self-administered questionnaires which were
prepared for the Primary 4 (P4) and Primary 5 (P5) students, their parents, and the school
principals/ representatives. Apart from these three sets of questionnaires, information on school
lunch menus, tuck shops and vending machines were also collected from the school principals/

representatives as appendices:

Appendix 1: the one-week lunch menu of school lunch
Appendix 2: the standardized recipe on the most popular daily lunch menu selection
Appendix 3: the list of food and beverage available in school tuck shops

Appendix 4: the list of food and beverage available in school vending machines

This supplementary report would describe the availability of snacks in schools and so only

results obtained from appendices 3 and 4 were presented.
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2. Snacks Available in School Tuck Shops

Study Design

Forty-four schools were recruited in the study. A self-administered questionnaire, which

contained a data collection form on food and beverages available in the school tuck shops, was

distributed to the school representatives in collecting information on the school eating

environment.

“Nutritional Guidelines on Snacks for Primary School Students” (hereafter referred as “the

Snacks Guidelines”) produced by DH in 2006* were used to assess the healthiness of food and

beverage items sold in the school tuck shops.

Assessment was conducted by inferring from the

product names and classified them into three snack groups specified in the Snack Guidelines
(Table 1).

Table 1.

Classification used to assess the healthiness of snacks

A. Snacks to choose

more

B. Snacks to choose

in moderation

C. Snacks to choose

less

Al

A2.
A3.

A4,

A5,

Ab.

Bread and cereals low in fat,
sugar or salt content

Fresh vegetables

Fresh or dried fruit without
added sugar
Low-fat/skimmed dairy
products

Lean meat, and its
alternatives

Beverages low in added

sugar

Bl

B2.

B3.

B4.

B5.

B6.

Bread and cereals with added
fat, sugar or salt

Processed and preserved
vegetables

Fruit with added sugar
Whole fat dairy products

Fat, processed or preserved
meat and alternatives
Beverages with added sugar

but contain nutritional value

Cl.
C2.
Cs.
C4.
C5.

Energy dense food
Food high in fat

Food high in sugar
Food high in salt
Beverages high in sugar
and/or with minimal

nutritional value

? Department of Health (2006). “Nutritional Guidelines on Snacks for Primary School Students”. Retrieved
from http://www.cheu.gov.hk/files/professional/snacks_20060630_Eng.pdf
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2.2 Results

Among the 44 participating schools, 50% of them replied that they had school tuck shops.
Nineteen and 20 schools had returned their food and beverage list offered by the tuck shops
respectively. After excluding three food and five beverage items which had incomplete
information, a total of 113 food and 72 beverage items were available for analysis. The lists

were given in Annex 1 and 2.

2.2.1 Food and beverages available in school tuck shops
Half (50.8%) and 35.7% of the food and beverage items belonged to the “snacks to choose less”
and “snacks to choose in moderation” groups respectively, reflecting that healthy snacks were

scarce in school tuck shops (Table 2).

Table 2. Distribution of food and beverages by snack groups specified in the Snacks

Guidelines
Classification Number Percentage
A. Snacks to choose more 25 13.5%
B. Snacks to choose in moderation 66 35.7%
C. Snacks to choose less 94 50.8%
Total 185 100%

2.2.2 Food available in school tuck shops

2.2.2.1 Food being sold in individual schools

Among the 19 schools which had returned their tuck shop food list, the total number of food
items sold in each school ranged from six to 12. On average, each school sold two, four and
five items of “snacks to choose more”, “snacks to choose in moderation” and “snacks to choose
less” respectively. However, seven schools (36.8%) did not provide any food item in the
“snacks to choose more” category, and about seven tenth of snacks sold in these schools

belonged to “snacks to choose less”.
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On average, each school sold 17.3% of “snacks to choose more”, 40.1% of “snacks to choose in
moderation” and 42.6% of “snacks to choose less” in the tuck shop. The distribution of the
three groups of snacks available in each school was presented in Table 3.

Table 3. Distribution of food items being sold in school tuck shops by school and

classification of snacks

Snacks to
Snacks to | o, imin | Choosein o o Snacksto | oo
School code | choose more | school moderation | school |choose less| school Total
School 36 7 58.3% 5 41.7% - 12
School 23 5 41.7% 6 50.0% 1 8.3% 12
School 17 3 25.0% 8 66.7% 1 8.3% 12
School 21 3 25.0% 2 16.7% 7 58.3% 12
School 8 2 16.7% 8 66.7% 2 16.7% 12
School 20 2 16.7% 2 16.7% 8 66.7% 12
School 22 1 8.3% 8 66.7% 3 25.0% 12
School 19 - 5 41.7% 7 58.3% 12
School 27 - 3 25.0% 9 75.0% 12
School 16 - 1 8.3% 11 91.7% 12
School 35 - 1 8.3% 11 91.7% 12
School 24 3 27.3% 6 54.5% 2 18.2% 11
School 39 2 20.0% - 8 80.0% 10
School 29 - 5 50.0% 5 50.0% 10
School 5 1 11.1% 5 55.6% 3 33.3% 9
School 18 4 50.0% 4 50.0% - 8
School 4 2 25.0% 6 75.0% - 8
School 28 - 4 50.0% 4 50.0% 8
School 12 - 2 33.3% 4 66.7% 6
Total 35 17.3% 81 40.1% 86 42.6% 202
Mean 1.8 (SD2.0) 43 (SD 2.5) 45 (SD3.7)
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2.2.2.2 Distribution of food items in the three snack groups

Among all food items that were analyzed, more than half of them belonged to “snacks to choose
less”, most of them were food with high fat or sugar content. The remaining 14.2% and 31% of
the food items were classified as “snacks to choose more” and “snacks to choose in moderation”
respectively. Table 4 showed the overall distribution of the three groups of snacks. Their
breakdowns were given in Table 5 to Table 7. It was noted that 17.1% of the food items in the
“snacks to choose in moderation” and 4.8% of those in “snacks to choose less” group had more

than one reason why they should not be taken in excess.

Table 4. Distribution of food items being sold in school tuck shops by the three snack

groups
Classification Number Percentage
A. Snacks to choose more 16 14.2%
B. Snacks to choose in moderation 35 31.0%
C. Snacks to choose less 62 54.9%
Total 113 100%

Table 5. Breakdown of food items being sold in school tuck shops that were classified as

“snacks to choose more”

Classification Number Percentage
Al. Bread and cereals low in fat, sugar or salt content 8 50.0%
A2. Fresh vegetables 1 6.3%
A3. Fresh or dried fruit without added sugar 2 12.5%
A4. Low-fat/skimmed dairy products 1 6.3%
A5. Lean meat, and its alternatives 1 6.3%
Belonging to both A1 & A5 3 18.8%

Total 16 100%
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Table 6. Breakdown of food items being sold in school tuck shops that were classified as

“snacks to choose in moderation”

Classification Number Percentage

B1. Bread and cereals with added fat, sugar or salt 9 25.7

B2. Processed and preserved vegetables 2 5.7

B4. Whole fat dairy products 3 8.6

B5. Fat, processed or preserved meat and alternatives 15 42.9

Belonging to both B1 & B5 6 17.1
Total 35 100%

Table 7.  Breakdown of food items being sold in school tuck shops that were classified as

“snacks to choose less”

Classification Number Percentage
C1. Energy dense food 8 12.9%
C2. Food high in fat 28 45.2%
C3. Food high in sugar 19 30.6%
C4. Food high in salt 4 6.5%
Belonging to both C1 & C3 1 1.6%
Belonging to both C2 & C4 2 3.2%
Total 62 100%
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2.2.2.3 The most popular food

Schools were asked to provide the three most popular food items sold in their tuck shops over the
past one week preceding the survey. A total of four food types were received. One item
belonged to “snacks to choose in moderation” and three items belonged to “snacks to choose
less” (Table 8).

Table 8. The top three favourable food types being sold in school tuck shops and the
number of schools selling the items

Number of | Number of
time appeared | schools
Rank Food Classification
in the top three| selling the
list item
1% Potato chips (various flavours) [Snacks to choose less 6 13
2" Sweets (various types) Snacks to choose less 5 21
2" Fish meat “siu mai’ Snacks to choose in moderation 5 6
3" Snack noodles (various brands) |Snacks to choose less 4 6

2.2.3 Beverages available in school tuck shops

2.2.3.1 Beverages being sold in individual school

Among the 20 schools which had returned their beverage list, the total number of beverages sold
in each school ranged from two to 16. On average, each school sold two, five and four
beverages in “snacks to choose more”, “snacks to choose in moderation” and *“snacks to choose
less” categories respectively. Except one school, all of the other schools had at least one
beverage item belonging to “snacks to choose more” for sale. Those items mostly were distilled
water, high-calcium low-fat milk or fresh fruit juice. Similar to the findings for food items sold
in school tuck shops, less than 15% of beverages sold in each school belonged to “snacks to
choose more”. The distribution of the three groups of beverages available in each school was

presented in Table 9.
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Table 9. Distribution of beverages being sold in school tuck shops by school and

classification of snacks

Snacks to
Snacks to | o inin | Choosein | . Snacksto | o o
School code  |choose more|  school moderation | school [choose less| school Total
School 26 1 6.3% 9 56.3% 6 37.5% 16
School 36 4 33.3% 5 41.7% 3 25.0% 12
School 24 2 16.7% 5 41.7% 5 41.7% 12
School 21 2 16.7% 4 33.3% 6 50.0% 12
School 35 2 16.7% 3 25.0% 7 58.3% 12
School 16 1 8.3% 6 50.0% 5 41.7% 12
School 29 1 8.3% 6 50.0% 5 41.7% 12
School 17 2 18.2% 4 36.4% 5 45.5% 11
School 19 1 9.1% 8 72.7% 2 18.2% 11
School 27 1 9.1% 6 54.5% 4 36.4% 11
School 32 1 10.0% 2 20.0% 7 70.0% 10
School 20 2 22.2% 5 55.6% 2 22.2% 9
School 23 1 11.1% 6 66.7% 2 22.2% 9
School 39 1 11.1% 5 55.6% 3 33.3% 9
School 12 1 12.5% 6 75.0% 1 12.5% 8
School 4 2 28.6% 4 57.1% 1 14.3% 7
School 8 1 14.3% 1 14.3% 5 71.4% 7
School 22 2 33.3% 3 50.0% 1 16.7% 6
School 18 - 3 60.0% 2 40.0% 5
School 28 1 50.0% 1 50.0% - 2
Total 29 15.0% 92 47.7% 72 37.3% 193
Mean 1.5 (SD0.8) 46 (SD2.1) 36 (SD2.2)
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2.2.3.2 Distribution of beverages in the three snack groups

Among all beverages that were analyzed, over 85% belonged to *snacks to choose in
moderation” and *“snacks to choose less”. They were mostly sugar-added drinks. Table 10
showed the distribution of the three groups of beverages. Their breakdowns were given in
Table 11 to Table 13.

Table 10. Distribution of beverages being sold in school tuck shops by the three snack

groups
Classification Number Percentage
A. Snacks to choose more 9 12.5%
B. Snacks to choose in moderation 31 43.1%
C. Snacks to choose less 32 44.4%
Total 72 100%

Table 11. Breakdown of beverages being sold in school tuck shops that were classified as

“snacks to choose more”

Classification Number Percentage

A4. Low-fat/skimmed dairy products 2 22.2%

AG6. Beverages low in added sugar 7 77.8%
Total 9 100%

Table 12. Breakdown of beverages being sold in school tuck shops that were classified as

“snacks to choose in moderation”

Classification Number Percentage
B6. Beverages with added sugar but contain nutritional 31 100.0%
value
Total 31 100%
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Table 13. Breakdown of beverages being sold in school tuck shops that were classified as

“snacks to choose less”

Classification Number Percentage
C3. Food high in sugar 1 3.1%
C5. Beverages high in sugar and/or with minimal 31 96.9%

nutritional value

Total 32 100%

2.2.3.3 The most popular beverages
Schools were asked to provide the three most popular beverages sold in their tuck shops over the
past one week preceding the survey. Three types of drinks were mentioned, none of them

belonged to “snacks to choose more” (Table 14).

Table 14. The top three favourable beverages being sold in school tuck shops and the

number of schools selling the items

Number of time| Number of

Rank Beverage Grouping appeared in the |schools selling
top three list the item

1 |Chocolate milk Snacks to choose in moderation 11 16

2nd Soy milk Snacks to choose in moderation 10 21

3 Lemon tea Snacks to choose less 9 19

10
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3. Snacks Available in School Vending Machines

3.1 Study Design

A self-administered questionnaire, which included a data collection form on food and beverages
available in the vending machines, was distributed to the school representative in collecting

information on the school eating environment.

The Snacks Guidelines were used to assess the healthiness of food and beverage items sold in the
vending machines. Assessment was conducted by inferring from the product names. Three

groups stated in the Snack Guidelines were applied (Table 1).

3.2 Results
Among the 44 participating schools, 54% of them (24 schools) replied that they had vending

machine(s). Twenty-two schools returned their beverage list provided by vending machines.
According to the returned lists, no food but only 80 beverage items were found. A full list of

the beverages available in school vending machines were given in Annex 3.

3.2.1 Beverages available in school vending machines

3.2.1.1 Beverages being sold in individual school

Among the 22 schools which had returned their vending machine beverage list, the total number
of beverages sold in each school varied from three to 18. On average, the number of beverages
which were classified as “snacks to choose more”, “snacks to choose in moderation” and “snacks
to choose less” being sold in each school were one, three and five respectively. When
compared to beverages sold in school tuck shops (15%), even less beverages sold in vending
machine (only 8.9%) of each school belonged to “snacks to choose more”. It was noted that
nine schools (40.9%) did not provide healthy beverages for sale (i.e. no beverage item was
classified as “snack to choose more”). The distribution of the three groups of beverages

available in each school was presented in Table 15.

11
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Table 15. Distribution of beverages being sold in school vending machines by school and

classification of snacks

Snacks to
Snacksto | o inin | Choosein | o o | Snacksto | o e
School code  |choose more|  school moderation | school [choose less| school Total
School 43 1 5.6% 4 22.2% 13 72.2% 18
School 13 1 8.3% 2 16.7% 9 75.0% 12
School 16 1 8.3% 2 16.7% 9 75.0% 12
School 44 1 9.1% 6 54.5% 4 36.4% 11
School 2 1 10.0% 4 40.0% 5 50.0% 10
School 14 - 6 60.0% 4 40.0% 10
School 7 - 5 50.0% S 50.0% 10
School 12 1 11.1% 1 11.1% 7 77.8% 9
School 35 - 2 22.2% 7 77.8% 9
School 24 1 12.5% 4 50.0% 3 37.5% 8
School 22 - 6 75.0% 2 25.0% 8
School 4 - 5 62.5% 3 37.5% 8
School 23 - 5 62.5% 3 37.5% 8
School 20 - 4 50.0% 4 50.0% 8
School 18 - 2 25.0% 6 75.0% 8
School 34 5 71.4% - 2 28.6% 7
School 39 1 14.3% 2 28.6% 4 57.1% 7
School 30 - 2 28.6% 5 71.4% 7
School 5 1 16.7% 4 66.7% 1 16.7% 6
School 17 1 16.7% 2 33.3% 3 50.0% 6
School 32 1 20.0% - 4 80.0% 5
School 25 1 33.3% 2 66.7% - 3
Total 17 8.9% 70 36.8% 103 54.2% 190
Mean 0.8 (SD1.1) 3.2 (SD1.9) 4.7 (SD 3.0)

12
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3.2.1.2 Distribution of beverages in the three snack groups

Among all beverages that were analyzed, only 7.5% of them belonged to “snacks to choose
more”. Similar with beverages sold in tuck shops, most “not recommended” beverages were
sugar-added drinks. Table 16 illustrated the distribution of the three groups of beverages. The

breakdowns of each group were shown in Table 17 to Table 19.

Table 16. Distribution of beverages being sold in school vending machines by the three

snack groups

Classification Number Percentage

A. Snacks to choose more 6 7.5%

B. Snacks to choose in moderation 25 31.3%

C. Snacks to choose less 49 61.3%
Total 80 100%

Table 17. Breakdown of beverages being sold in school vending machines that were

classified as “snacks to choose more”

Classification Number Percentage

A4. Low-fat / skimmed dairy products 1 16.7%

A6. Beverages low in added sugar 5 83.3%
Total 6 100%

13
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Table 18. Breakdown of beverages being sold in school vending machines that were

classified as “snacks to choose in moderation”

Classification Number Percentage

B6. Beverages with added sugar and with a higher 25 100%

nutritional value

Total 25 100%

Table 19. Breakdown of beverages being sold in school vending machines that were
classified as “snacks to choose less”

Classification Number Percentage

C5. Beverages high in sugar and/or with minimal 49 100%

nutritional value

Total 49 100%

3.2.1.3 The most popular beverages
Schools were asked to provide the three most popular beverages sold in their vending machines
over the past one week preceding the survey (Table 20). No item belonging to “snacks to

choose more” was found among the most popular beverages.

Table 20. The top three favourable beverages sold in school vending machines and the
number of schools selling the items

Number of time | Number of
Rank Beverage Grouping appeared in the | schools selling
top three list the item
1% Lemon tea Snacks to choose in less 11 27
2" Soy milk Snacks to choose in moderation 9 20
3" Coke (various flavours) [Snacks to choose in less 5 13

14
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4. Conclusion

Among the 44 participating schools, half of them reported that they had tuck shops where lots of
sweetened drinks and unhealthy snacks were sold. Among 113 food and 72 beverage items
collected for analysis, about 85% of them were not encouraged according to the “Nutritional
Guidelines on Snacks for Primary School Students” produced by the Department of Health.
There was not much difference in terms of the proportion of healthy choice between food and

beverages found in school tuck shops.

The analysis also found that many food and beverage items in “snacks to choose less” group
being sold in school tuck shops had apparently high fat or high sugar content and/or with
minimal nutritional value. Some snacks had even more than one reason for not eating in excess.
A number of them, such as potato chips, sweets, ‘siu-mai’, snack noodles and sugar-added drinks,
were very popular snacks and drinks.

About half of the participating schools (24 schools) reported that they had vending machines
with only drinks were sold. Similar to snacks available in tuck shops, only 7.5% of the
beverages sold in the school vending machines belonged to *“snacks to choose more” such as
low-fat or skimmed dairy products and drinks low in added sugar. Nearly two third of the
remaining beverages were “snacks to choose less”, they were sugar-added drinks with some or
minimal nutritional value. Thus, it is not surprising that no beverages belonged to the “snacks
to choose more” group but drinks with added sugar with either some or minimal nutritional value

was found among the most popular selection of students.
Apart from educating students, school administrators, parents and tuck shop operators all have a

role to provide for more recommended snacks in school tuck shops. Healthy beverages should

also be made more available in the school vending machines.

15
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5. Limitations

The schools might have selected some items for reporting. No school visit or other

validity check was conducted to check against the actual number of snacks sold as reported.

The classification of snacks was based on the product name only. In case of doubt, advice
from dietician and further information from internet search of local superstores’ websites
was sought for products with inadequate descriptions. Thus, some products might be

misclassified even though effort was made to ensure the accuracy.

Initially, product price was asked to be provided along the form. Collected information
showed that there was missing information on the food portion or beverages volume (i.e.
product quantity) which caused comparison on product price meaningless. Thus, no

analysis on price was conducted.

16
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NG WAH CATHOLIC PRIMARY SCHOOL

PO KOK PRIMARY SCHOOL

S.K.H. FUNG KEI MILLENNIUM PRIMARY SCHOOL

SALESIAN YIP HON MILLENNIUM PRIMARY SCHOOL

SHATIN METHODIST PRIMARY SCHOOL

SHANGHAI ALUMNI PRIMARY SCHOOL

SHUN TAK FRATERNAL ASSOCIATION WU MIEN TUEN PRIMARY SCHOOL
SINGAPORE INTERNATIONAL SCHOOL (HONG KONG)

SKH ST. MATTHEW'S PRIMARY SCHOOL

ST. PAUL'S CO-EDUCATIONAL (KENNEDY ROAD) PRIMARY SCHOOL
ST. STEPHEN'S CHURCH PRIMARY SCHOOL

STEWARDS POOI YIN PRIMARY SCHOOL PM

T.W.G.Hs. WONG SEE SUM PRIMARY SCHOOL

TACK CHING PRIMARY SCHOOL

TAlI PO OLD MARKET PUBLIC SCHOOL

THE TRUE LIGHT MIDDLE SCHOOL OF HONG KONG PRIMARY SECTION
TSEUNG KWAN O GOVERNMENT PRIMARY SCHOOL

TSUEN WAN GOVERNMENT PRIMARY SCHOOL

TUNG WAH GROUP OF HOSPITALS LEE CHI HUNG MEMORIAL PRIMARY SCHOOL (CHAIWAN)
TWS ST. BONAVENTURE CATHOLIC PRIMARY SCHOOL

YAUMATI KAIFONG ASSOCIATION SCHOOL

YING YIN CATHOLIC PRIMARY SCHOOL
YUEN LONG PUBLIC MIDDLE SCHOOL ALUMNI ASSOCIATION PRIMARY SCHOOL
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Annex 1: Details of the 113 food items available in the school tuck shops

(Information was provided by schools mostly in Chinese)

Snacks to choose more:

“ .-
A CTTIZE

EatSmartidschool.hk

S Nun-1ber of scfhool % S Nun-1ber of sc-;hool %
selling such item selling such item
|(1) s 6 171% |9 2GR 2 57%
||(2) ERgi 4 114% |10) ¥ 1 29%
||(3) RETERE? 4 114% |1 8 1 2.9%
||(4) Bt 3 86% |(12) Wi 1 29%
||(5) [ 3 s6% |13) i V¥ 1 29%
||(6) Fi 2 579 |(14) B TS E 1 29%
||(7) ] 2 7% |(5) A 1 29%
||(8) Edo ~JR% ft 2 s7%  |16) T (=) 1 29%
Snacks to choose in moderation:
“ cood iterms Number of school % cood items Number of school %
selling such item selling such item

@ 7w 7 95% |(17) PHETG 2 27%
H(Z) @53?[ 7 95% |(18) FLHEHf 2 27%
”(3) By (FUR) 6 81% |(19) FEFE{IH 2 27%
|‘(4) FRS 2 5 68% |(20) F A 1 14%
& 1 v 5 65% |(21) T (D 1 1.4%
H(G) £V 5 68% |(22) 1EH 1 1.4%
H(?) IR 4 54% |(23) Flrbks 1 14%
H(s) ) 3 11% |(24) *AE 1 1.4%
|‘(9) R 3 41% |(25) *HAR 1 1.4%
a0 fu 2 27% |(26) fH= L ! 1.4%
SERER 2 27% |@7) BTy 1 1.4%
|‘(12) W EE 2 27% |(28) I ARHERE 1 14%
|‘(13) R 2 27% |9) ¥ 1 14%
|‘(14> PR 2 27% |30) Iy 1 149
H(IS) e 2 27% |31 19F % 1 14%
|‘(16> R AT 2 27% |2 I TR 1 14
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Snacks to choose in moderation (cont’):

Baseline Assessment of Promoting Healthy Eating in Primary Schools:
Supplementary Report on Snacks

Food items Number of school . Number of school
selling such item 7 Food items selling such item 7
(33)  TaiAfl ks 1 14% (35) EDO %% 1 14%
(34) = 5 1 14%
Snacks to choose less:
Number Number Number
Food items of SC_hOOI % Food items of SC_hOOI % Food items of SC_hOOI %
selling selling selling
such item such item such item
|(1) A 5 5.8% |(22) = H FIG LR 1 120 |(43) FAH AR 1 1.2%
@ sEpiez 4| a7 |(23) T IRERLH L | 120 [(44) 254 N P
”(3) ERCE S 3 35% |[(24) Pizza LA 1 129% |(45) A I 1 1.2%
”(4) ftaypatsl 3 350 |(25) 123 ITHH 1 129 |(46) - 5E 1 1.2%
CEEL 30| asw |(26) SEEHCH L | 1ow |(47) +9B#IK | 1ow
”(6) ELEA 3 3.5% |(27) Edo fi# 1 129 |(48) kL 1 1.2%
”(7) i S 2 23% |(28) I PSR 1 129% |(49) MRS 1 1.2%
”(8) et 2 23% |(29) =¥ 1 129 |(B0) I4 % 1 1.2%
”(9) Oreo 2 2.3% |(30) LA 1 129% |(B1) =% 1 1.2%
@0 e 2| 23w |(31) T Lo | 120 |(52) 2y I | 1ow
”(11) 2Rl 2 23% |(32) [ITEFE 1 129 |(93) = ~E 1 1.2%
SRR 2 | 23% |(33) ¥ Lo | 120 [(B54) brshipit® I | 1ow
”(13) et 2 2.3% |(34) HIg 1 129% |(59) &+k% 1 1.2%
”(14) Fil 2| 23% [(85) MBI L | 12w |B6) Kkl 1 | 120
@5 & 2 | 23% |(36) fﬁ%tfﬁel Lo | 120 |[B7) Ff1A U | 1%
”(16) i 1 129% |(37) %A BA 1 129% [(58) HEA AT 1 1.2%
”(17) g o U | 120 |(38) L | 12% |(89) 7 L] 2%
”(18) R 1 1206 |(39) "TEHEEH 1 120 |(60) £ Ki Ki 1 1.2%
”(19) g 1 129 |(40) S4B 1 129 |(61) & * fu 1 1.2%
0 m] 1| 1o |(41) 5B BBO L] 10w |(62) &45%4 U | 12w
”(21) R 1 120 |(42) FAEA 1 1.2%
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Annex 2: Details of the 72 beverage items available in the school tuck shops

(Information was provided by schools mostly in Chinese)

Snacks to choose more:

Number of school Number of school
Beverages % Beverages %

selling such item selling such item
[l(1) e 13 44.8% |(6) AL ES IR 1 3.4%
”(2) FERE T 5 17.2% |(7) Ae&foskgm-f 2 6.9%
”(3) 35 R 2 6.9% |[(8) ulEr<kag 1 3.4%
H(4) F (1%9) 2 6.9% |(9) fEp 1 3.4%
”(5) [EA 2 6.9%
Snacks to choose in moderation:

Number of school Number of school

Beverages % Beverages %

selling such item selling such item
(1) F ) 14 15.4% |(17) AEPIEO SRS 1 1.1%
H(Z) AEFIYY 12 13.2% |(18) ElEil™ 1 1.1%
H(3) KBRS 10 11.0% |(19) #934% 1 1.1%
H(4) BN 8 8.8% |((20) - “pEly™ 1 1.1%
H(S) o 6 6.6% |(21) TEE (VpFE) 1 1.1%
H(G) H=t 6 6.6% |(22) |I[EsS B pAE CpR) 1 1.1%
H(?) S 4 4.4% |(23) A1t 1 1.1%
H(8) )% 3 3.3% |(24) 7ifEt 1 1.1%
H(Q) Pk 2 2.2% |(25) ASEd 3 1 1.1%
”(10) AEFI A T 2 2.2% ((26) ZpAEt 1 1.1%
”(11) Lk 2 2.2% |(27) #Ht 1 1.1%
”(12) SHER 2 2.2% |(28) Byt 1 1.1%
”(13) Tt 2 2.2% |(29) ¥ A AETt 1 1.1%
”(14) AR 1 1.1% |(30) & 1 1.1%
”(15) QH&REIY 1 1.1% |(31) 5°fEpk 1 1.1%
”(16) ELERE I 1 1.1%
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Baseline Assessment of Promoting Healthy Eating in Primary Schools:
Supplementary Report on Snacks

Snacks to choose less:

S NurTIber of s?hool % Beverages Nurrlber of s?hool %
selling such item selling such item

l) mws 10 13.0% (17) Superley faifg 1 1.4%
l@ s 9 1o5 |(18) K 1 1.4%
I3) sz 5 6% |(19) i By 1 1.4%
@) e R 5 699 |(20) FHifE 1 1.4%
sy 7+ 5 o | THEZE () 1 1.4%
S 4 sev |2 EHH 1 14%
(1) s 3 oo |(23) AR 1 1.4%
le) or 3 sz |29 HITHIAEES 1 1.4%
[©@ & 2 28% |(20) PR AT 1 1.4%
[10) seperig 2 280 |(26) AR L 1.4%
[(LD) e jiotts 2 289 |27 SRR 1 1.4%
[(12) fsigrecn 2 280 |(28) MR 1 1.4%
l3) s 1 Laos |(29) AT (1) 1 1.4%
[(14) Light iz 1 149 |30 = L 1.4%
[(15) skt 2t 1 Lag |OD) WIS 1 1.4%
(16) st 1 rage |32 SREET 1 L4%
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Annex 3: Details of the 80 beverage items available in school vending machines

(Information was provided by schools mostly in Chinese)

Snacks to choose more:

Beverages Number of school % Beverages Number of school %
selling such item selling such item
(1) et 5 a7 |4 RlERIE 1 8.3%
@ st 3 200 |(°) AR 1 8.3%
1@ s 1 83w |(6) 1% (I¥) L 8.3%
Snacks to choose in moderation:
Number of school Number of school
Beverages % Beverages %
selling such item selling such item
[l(1)  Aepyg™ 13 17.3%  |(14) #o3% 1 1.3%
(2) 5 kERerays 11 14.7%  |(15) ey 1 1.3%
(3 & Mt 7 9.3%  [(16) i1t 1 1.3%
[(4)  #H 14 6 8.0%  [(17) F~Ae ol 3L 1 1.3%
(B)  $=3+ 6 8.0% |(18) Grape fruit 1 1.3%
l6) Zhapiyt 5 6.7% (19) FE=" 1 1.3%
[(7) & F )RErys 3 4.0% |(20) CoCo Grape 1 1.3%
I8) #&v+ 3 40%  [(21) OJ =7t 1 1.3%
[((9) EEetstt 2 27%  |(22) OJ fit 1 1.3%
ll(a0) &Rz 2 27%  [(23) H RSP A 1 1.3%
(A1) Sefes kEreryl™ 2 27%  |(24) HEFTR 1 1.3%
[((12) =X Eidg™ 2 27%  |(25) T ESTIR 1 1.3%
1 1.3%

l(@3) seprmospiys
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Baseline Assessment of Promoting Healthy Eating in Primary Schools:

Supplementary Report on Snacks

Snacks to choose less:

Number of school Number of school
Beverages % Beverages %
selling such item selling such item
(1) Aok 2t 12 11.7% |(26) se&f9EH# 1 1.0%
H(Z) N R 6 5.8% ((27) FIPLEHH 1 1.0%
H(S) RS 6 5.8% |(28) FIHTIEATR 1 1.0%
|‘(4) PR 5 4.9% |(29) "R 1 1.0%
”(5) A [ R 4 3.9% |(30) IRFUFEEY AR 1 1.0%
H(G) = 4 3.9% |(31) By 1 1.0%
H(?) S 3 29% |(32) fENE 1 1.0%
H(S) R 3 2.9% |((33) [HA | IHE~"# 1 1.0%
|‘(9) A& Superley fdis % 3 2.9% |(34) AE (pRE) 1 1.0%
”(10) AEPI S R 3 2.9% [(35) At R 1 1.0%
H(ll) g i % 3 2.9% |(36) FHA It tea 1 1.0%
H(lZ) TS 3 2.9% |(37) - R 1 1.0%
H(lS) FAL- 3 2.9% |(38) Frep A g 1 1.0%
|‘(14) Cream Soda 3 2.9% |(39) THEETISE 1 1.0%
|‘(15) 15 2 1.9% |(40) TyEHESEAS 1 1.0%
H(le) RIS 2 1.9% |(41) = FLalH 1 1.0%
H(l?) AR 2 1.9% [(42) - TR 1 1.0%
|‘(18) AR 2 1.9% |((43) HEHITS 1 1.0%
s & 1.9% Lemon-Lime 1.0%
”(19) I S 2 (44) i 1
|‘(20) DEBSRTP AR 2 1.9% [(45) Grape Soda 1 1.0%
|‘(21) FEFIE PO 2 1.9% |(46) Sodalemon 1 1.0%
o R 1.0% Ice Z2F] 1.0%
H(ZZ) N UPs 1 47) = 1
H(ZS) Frop 8RR 1 1.0% ((48) Qoo 1 1.0%
|‘(24) 7| LA 2 1 1.0% |(49) # fipppk 1 1.0%
|‘(25) FEA 2 1 1.0%
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