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Purpose 
 
 This paper sets out the Media and Publicity plan of the Centre 
for Health Protection (CHP) for 2011. 
 
Background 
 
2. The Media and Publicity Plan of CHP for 2011 is based on the 
“3P” strategic directions, i.e. protect the health of the community, 
promote healthy living in the community, and partner with stakeholders, 
under the CHP Strategic Plan 2010 – 2014 released in June 2010. The 
Strategic Plan highlights the key CHP programmes on prevention and 
control of communicable diseases (CD) and non-communicable diseases 
(NCD), with emphasis on forging collaborative partnerships with 
stakeholders and strengthening community engagement to help 
implement and mobilize support for CHP’s programmes and initiatives. 
.  
3. In line with the “3P” strategic directions of the CHP, the media 
and publicity activities in 2011 are aimed at raising public awareness of 
and preparedness for public health threats, promoting healthy living, and 
strengthening partnership with stakeholders.  Below is a summary of the 
main areas of media and publicity activities to be undertaken by various 
branches of the CHP:    
 
Media and Publicity Activities 
 
(I) Protect the health of the community –  

 

(a) Continue to monitor the trends of CD closely and disseminate the 
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information via regular communication channels to the relevant 
stakeholders and the general public. In addition, up-to-date 
information on CD topics will continue to be provided through 
media interviews, websites, broadcast of Announcements of Public 
Interest (API) and distribution of health promotion materials. 

(b) Promote awareness and cooperation in emergency preparedness by 
distribution of Exercise DVD. Conduct joint exercises to test 
cooperation and coordination among concerned departments and 
organizations in case of major infectious disease outbreak and 
cross-border public health incidents.  The public will be informed 
of the objective, scale and contents of the exercises to sustain their 
awareness and support for large-scale public health measures.     

(c) Carry out various vaccination programmes to provide vaccination 
for the target groups.  Advance announcements and territory-wide 
promotion will be arranged during the implementation period to 
enhance coverage. 

(d) Conduct health education campaigns to promote proper infection 
control measures in healthcare setting.  To echo the theme of 
World Health Day 2011 on antimicrobial resistance, a Celebration 
Ceremony on World Health Day cum Publicity Campaign is being 
planned with a view to raising community awareness of 
antimicrobial resistance. 

(e) Conduct publicity campaigns to reduce the impact of acquired 
immunodeficiency syndrome (AIDS), sexually transmitted 
infections (STI) and tuberculosis (TB). Publicity activities include 
exhibitions during the World TB Day and a health promotion 
concert to raise HIV awareness. 

 

(II) Promote healthy living in the community –  

 

(a) Focus on the promotion of healthy lifestyle through the “Change for 
Health” initiatives. A new webpage will be launched in January. 
Health messages will be disseminated through innovative ways, 
such as distribution of Chinese New Year (CNY) red packets with 
messages to promote healthy eating and an active lifestyle. 

(b) Consolidate and further develop the various ongoing health 
promotion campaigns (e.g. Eatsmart@school.hk, 
Eatsmart@restaurants.hk and exercise prescription programmes). 
The messages will also be promoted and reinforced through the two 
new Healthy Mascots (EatSmart Doggie and Sport Bunny) created 
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last year. 
(c) Continue the health promotion campaigns (e.g. Men’s Health 

Programme and Cervical Screening Programme) with tailor-made 
messages for specific target groups. Conduct regular surveys to 
monitor the behavioural risk factors. The information will be 
disseminated and shared to serve as a guide for promotion of 
healthy living.  

 
(III) Partner with stakeholders –  

 

(a) Recognizing the media’s critical role in publicity and 
communication, CHP will work closely with the media and keep 
them well-informed so that timely and clear health messages can be 
disseminated via the media.  Media training for CHP’s officers and 
social gatherings with health-beat reporters and news editors will 
also be arranged.  

(b) Work closely with local, regional and international experts and 
health authorities in health promotion. For instance, a forum will be 
arranged for the NGOs to promulgate the Action Plan to Promote 
Healthy Diet and Physical Activity Participation in Hong Kong. 
Health promotion activities focusing on the themes endorsed by the 
World Health Organization will also be organized in collaboration 
with the medical sector and community groups.  CHP will 
continue to collaborate with the education sector and the catering 
industry in the EatSmart@school.hk and EatSmart@restaurant.hk 
campaigns, as well as work with local partners to promote public 
awareness of TB and AIDS. 

(c) Besides territory-wide publicity through API broadcast, websites, 
hotline messages and distribution of printed materials, health 
messages are disseminated through several radio programmes and 
columns in newspaper and magazines in collaboration with media 
partners. 

(d) In partnership with relevant NGOs, a health promotion project 
targeted at ethnic minorities will be implemented to enhance their 
health literacy as part of a whole-of-community approach to 
emergency preparedness and effective containment of disease 
outbreaks.  

 

A copy of the CHP Media and Publicity Plan 2011 in chronological order 
is enclosed as Annex. 
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4.      Members are invited to comment on the Media and Publicity 
Plan. 
 
Centre for Health Protection 
December 2010 
 


